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The number of job advertisement has risen for the first time since May 2008. The 
Olivier Job Index, seasonally adjusted, has risen from 196.09 to 200.85, a 2.43% 
increase. Whilst the Index still languishes 48.86% below the same time last year 
the graph below clearly demonstrates how the rate of decline eased between April 
and June, was flat in July and has risen in August. 
 
It begs the question – why and will it be sustained? There are two interlinked prime 
reasons behind the rebound: 

a. The overall strength of the Australian economy. Last weeks GDP growth of 
0.6% confirms Australia as the fastest growing economy in the world. We 
are not in a technical recession; and 

b. Improved business confidence. Companies are feeling more positive about 
their short to medium term future and the pendulum has swung towards a 
more positive intent with respect to hiring and employment. 

 
The second question is harder to answer but we feel that the trend has been 
clearly emerging for the past 5 months and not a “one off.” Likewise the business 
confidence surveys suggest increased optimism (from a very low base). The major 
threat to destabilisation would be adverse developments internationally but there 
more good news than bad coming out of US, Western Europe and SE Asia. 
        
 

 
The above graph shows the national movement in the Olivier Job Index by month 

 

 
We would also issue caution in that there are still sectors and employers that are 
still facing uncertainty and some still looking at reduced hours and even 
redundancies. But hopefully these are now the exception not the norm. And for 
those affected by such difficulties there is comfort in the fact that other sectors and 
employers are hiring once more.  
 
But also consider the supply side. Many top performers have “laid low” during the 
GFC knowing their job was safe and that there were few alternatives offering better 
pay and job security. They will now become more proactive job seekers.  
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The above graph shows the seasonally adjusted monthly and annual change 

 in the number of internet advertisements by industry 

 

  

%Change 
Monthly 

%Change 
Annually 

Accounting 4.0% -54.0% 

Administration & Office Support 14.3% -65.4% 

Advertising & Media 9.6% -50.3% 

Building & Construction -1.1% -56.4% 

Education -4.2% -39.7% 

Engineering -3.0% -58.2% 

Financial Services 2.8% -57.1% 

Healthcare -5.3% -17.9% 

Hospitality, Tourism & Travel 2.3% -30.5% 

Human Resources 4.7% -62.5% 

IT & T -1.0% -49.9% 

Legal 1.9% -45.3% 

Uncategorised 5.3% -17.1% 

Sales, Marketing & Customer Service 2.8% -48.3% 

Trades & Services 6.2% -48.2% 

Transport 19.2% -55.5% 

This table shows the monthly and annual seasonally adjusted change 
in the number of internet advertisements by industry 

 
 



 

 

 
 
We see the focus on medium to long term talent needs as more evidence of strategic hiring picking up while short 
term financially necessitated staff reductions are diminishing. 

 

The table and graph show the significant variations 
between sectors and occupations. What is most clear 
to us is that those sectors least affected by the GFC, 
such as healthcare, education and public sector roles 
have not improved but its sectors most heavily hit, 
such as administrative and office support roles and 
banking and financial services that have recovered 
best. This is entirely logical that they’ve fallen the most 
so are working from a lower base and have the 
greatest up side potential. 
 

To explain the growth in Trades and Services and 
Transport you have to look further into the state 
analysis for these occupations. The “blue collar” 
growth is strongest in WA and Queensland primarily 
driven by a rebound in the resources sector. In WA 
there is the possibility that, with the employment boom 
predicted from the Gorgon project, employers with 
recent memories of acute labour shortages may be 
hiring in anticipation of future needs. 
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%Change 
Monthly 

%Change 
Annually 

National 2.4% -48.8% 

NSW -1.3% -50.8% 

VIC 4.3% -44.6% 

SA 7.9% -30.9% 

WA 10.0% -53.7% 

QLD 0.6% -56.0% 

TAS 19.6% -6.0% 

ACT -4.2% -12.8% 

This table shows the monthly and annual seasonally adjusted 
change in the number of internet advertisements by state. 

 

Our state by state analysis shows WA as the clear 
leader in job growth. It is astounding how quickly its 
fortunes have reversed given the resource rich states 
of WA and Queensland were the last to decline. 
Queensland has not turned the corner yet, maybe 
because it is a more diversified state.  
 

There appears to be a marked difference between the 
strong performance by Victoria and the disappointing 
jobs growth in NSW. Victoria enjoyed strong 
performances across a wide range of occupations and 
sectors with healthcare the only laggard.  
 

Whilst its easy to direct criticism towards the politically 
fragile NSW economy deeper analysis shows that 
many occupations enjoyed job growth in August and it 
was only poor performance by Building and 
Construction and Engineering that held it back. The 
1.25% decline was an improvement on July and ads 
were actually up in June. We believe the employment 
market in NSW is improving and will continue to do so. 
     

 
The above chart shows the market share for each state 
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There is more good news on the job front for young job 
seekers in August with our measure of on line 
graduate opportunities up a very healthy 30.3%. Whilst 
still 69% below the equivalent period last year it still 
reflects a positive change in the attitude of employers. 
Early on in the year the big graduate employers visited 
the Uni’s but, in the main, held back on the volume of 
places offered, many waiting until later in the year to 
decide whether the market had recovered sufficiently 
to “top up” intake. 
 

What our Index shows is that smaller employers have 
now returned to the graduate market thinking too. 
Disciples including Accounting, Property and 
Construction, Engineering and Mining, medical and 
Pharmaceutical and legal all enjoyed increases above 
the norm.  



 

 

 
 

What we are also seeing is that employers are hiring again on a full time permanent basis. 
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The above graph shows the seasonally adjusted monthly and annual change 

 in the number of internet advertisements by position type 
 
 
 

  

%Change 
Monthly 

%Change 
Annually 

Full Time 0.6% -51.4% 
Part Time 10.8% -33.6% 
Contract/Temp -0.7% -40.0% 
Casual/Vacation 11.5% -29.1% 

This table shows the seasonally adjusted monthly and annual change in the 
number of internet advertisements by position type. 

 
 

The analysis of jobs has been a political hot potato and intrigued economists in recent months as dire predictions of 
high unemployment have failed to materialise,  ABS point to a creation of part time jobs and their new 
“underemployment” data adding weight to the belief that employers are “hoarding” staff by reducing their hours. This 
months Olivier Job Index supports that trend in that part time and casual work, on percentage terms, are the 
strongest. This is further evidence that the confidence amongst employers is coming back.  
 
For those with good statistical skills who query how a 2.43% aggregated Index can derive from the above percentages 
the answer lies in the weighting. Look at the graph above and witness how full time perm jobs dominate job 
advertisements – indeed this month this is where numerically the greatest growth has taken place. 
 


